Top 10 Catalogs Cancelled

Home Decorators Collection 1
The Company Store 2
The Sharper Image 3
Ballard Designs 4
L.L. Bean 5
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The Junk Mail Report

Consumer Opinions from StopTheJunkMail.com

3rd Quarter -2005

The StopTheJunkMail.com survey is given anonymously to anyone who wishes to take it. The
results are shown below. Sample size varies by quarter but represents a statistically valid
sampling with results accurate to plus or minus 3%.
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granted on a case-by-case basis.
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